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IEG: BEER, A SECTOR WITH A VALUE OF 10 BILLION EUROS. 
AND ITALIANS’ OUT-OF-HOME SPENDING IS INCREASING
The product chain’s data represented at Italian Exhibition Group’s Beer&Food Attraction, from 15th to 18th February at Rimini expo centre
Rimini, 10th February 2020 - The sector presented at Beer&Food Attraction is rapidly growing. At the Italian Exhibition Group show, being held at Rimini Expo Centre from 15th to 18th February, the core business is expanding, maintaining at its hub the world of quality beer, from craft beers to speciality beer, but also decidedly extending to soft drinks and spirits, as well as the world of Food for the Horeca market: from regional specialities to the world of frozen produce, from the latest technologies in food delivery to furnishings and fitting for the coolest venues. Figures can give better examples of the development of the sectors.
In 2018 the Italian beer chain had an overall turnover of 9,169 million euros, with an increase of 17% over the last three years (it was 7,834 million in 2015) well over the average of the Italian economy which, again in the three years taken into consideration, was 7%.
In the same year, national production increased by 4.7% exceeding a total of 16 million hectolitres for the first time.
Overall, the beer sector has a workforce of 92,190, distributed proportionally over the various stages of the supply chain and, therefore, besides the actual production. And in the three-year period 2015-2018 the number of employees increased by 4,500. 
Also in 2018 Italian beer exports rose by 6.6% (equal to 3,045 million hectolitres) setting another record. Also in this case, the increase is considerably greater than that reported for the entire food sector (+3.4%).
On the other hand, in the same year beer imports were set at around 6.9 million hectolitres, substantially unchanged compared to 2017. Imports meet over a third of the overall demand for beer in Italy. It is worth noting how in 2018 Belgium, with over 2 million hectolitres exported to Italy, overtook Germany, which remained steady at 1.9 million.
In 2018 the consumption of beer in Italy totalled over 20 million hectolitres (3.2% more than 2017). It is calculated that 77% of Italians drink beer today, and do so above all during meals. 
During 2018 there was an increase in the sector of craft beer connected with microbreweries, new businesses involving above all young entrepreneurs. 

It is estimated that in Italy there are currently 1008 facilities with a production of 504,000 hectolitres, an increase of 4.3% on 2017. These venues are divided between craft breweries (768) and brew pubs (i.e. pubs with beer brewed on-site, which total 240). These have a market share of 3.1%. The region that has the most venues is Lombardy, which leads this special ranking, with 167 activities.  Then come Piedmont (86), Veneto (74) and Tuscany (63). 

As far as the types of beer brewed are concerned, over 73% are high fermentation and 25% low fermentation; in over 92% of the cases an average of over 12 degrees Plato was reported and in 14% of the cases over 14. 
As far as end product distribution is concerned, 38% is sold locally, near the brewing facilities and 29% does not leave the region of production. Another 30% of the production is sold in other regions, but within Italy. Only the remaining 3% is exported, with 1.7% in Europe and 1.3% overseas.
Eating out: Italians’ spending increases
Italians’ spending on eating out is increasing. In 2019 it reached 86 billion euros, with a growth of 0.7% on 2018 figures. A trends that has been under way for many years, if one considers that in 10 years Italians’ spending on eating out has increased by 4.9 billion euros. 62.5% of Italians have dinner out at least once a month.  Above all pizza parlours are chosen, but in one case out of three the average cost is only slightly less than 30 euros per persons. Seven consumers out of ten pay attention to restaurants’ environmentalist policies: 37.7% check if a doggy bag is available to avoid food waste and 36.7% ask for produce from sustainable farms, but water must be strictly mineral. When eating out at lunch time on the other hand, coffee bars are less and less frequently chosen. In fact, particularly in large cities in centre/northern Italy, they are being overtaken by sandwich bars, kebab venues and take away facilities (+54%). 

However, breakfasting in coffee bar stands firm and 5 million Italians do so every day. Therefore 10.8% of Italians have breakfast in one of the Italy’s 148,000 coffee bars.
In 2019 there were 336,000 food service enterprises in activity, of which almost one in three are managed by women and 11.6% by non-Italians, while 56,606 enterprises are run by people under the age of 35.
Overall. Food service enterprises have a workforce of 1.2 million, 52% of whom are women. These figures are substantially unchanged compared to 2018. 

However, in the last decade, jobs in bars and restaurants have increased by 20%. 

Pizza: each Italian eats 8 kg per year. Which rules the roost? As always, the Margherita
In Italy, per capita consumption of pizza reaches 8 kg per year. According to Italmopa data, the quantity of soft wheat flour used in Italy for the production of pizzas and snacks (focacce, savoury tarts, etc.) is approximately 350,000 tons per year. 

As far as their favourite pizza is concerned, Italians have no doubts: according to a recent survey carried out by Doxa on behalf of Italmopa, the Pizza Margherita takes first place, with approximately 57% of the preferences, ahead of Pizza Napoli (17%), Quattro Stagioni (8%), Diavola (7%) and Boscaiola (6%).
According to the business report of the pizza market and consumption in Italy by CNA (Confartigianato), approximately 110,000, pizza cooks are employed, a figure that reaches 200,000 at weekends. The number of businesses producing and selling pizza is clearly growing: 128.248 i.e. 1.1% more than 2018. More in detail: bakeries 14,797, delicatessen/pizza parlours 7,123, rotisserie/pizza parlours 15,380, take-away pizza shops 14,579, coffee bar/pizza parlours 36,502, restaurants, pizza parlours 39,867. Compared to 2018, activities making pizzas as fast food, such as takeaway pizza shops +1.9%, rotisseries/pizza parlours +1,6, le gourmet shops/pizza parlour +2,6, coffee bars/pizza parlours +0.4% and bakeries +4.5%.
Sources: Assobirra / Fondazione Birra Moretti / Unionbirrai /Fipe/ Italmopa/CNA Confartigianato
