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Press Release
(English translation)
NEW OUT-OF-HOME FORMATS AT BEER&FOOD ATTRACTION 
From Coca-Cola through Rosso Pomodoro to Löwengrube: the large brands and best-known food service chains choose the event organized by IEG Italian Exhibition Group 

to present eating out trends of the future.
 The appointment is at Rimini Expo Centre from 15th to 18th February 2020 
https://en.beerandfoodattraction.it   

Rimini, 10th February 2020 - Beer&Food Attraction confirms its role as the reference point for a sector in which the world of beer and beverages interacts with the food trade, to provide all out of home professionals a unique experience. It is becoming established as the platform for all the new and contemporary formats for drinking and eating out, anticipating the requirements of the market in coming years and launching trends and new product and services. 
It is no coincidence that Löwengrube, the well-known Italian chain of restaurant/pubs, which promotes the original style of Bavarian beer cellars with over 25 sales outlets in franchising, has chosen precisely Beer&Food Attraction, at which it will participate with its Löwengrube Wagen, a brilliant example of the Bavarian revolution in street food.
Coca-Cola and Rosso Pomodoro will also be together at the expo, confirming that the combination of food & beverage, the expo’s trademark, is a winner. Coca-Cola chose Rosso Pomodoro as its partner to make sitting down for a meal a unique opportunity for conviviality, in Hall A3 with Stand 130 and an area of over 100 square metres. After all, what combination could be better than a tasty pizza along with an ice-cold Coca-Cola? Nearby, in perfect harmony with the two new entries, the “Pizza Experience” area will be set up, providing a location for training events dedicated to OUT-OF-HOME professionals, with the Show Cooking, Academy and Speeches integrated with product demos along with Italy’s best pizza cooks. 

Important confirmations have also arrived in the food sector from leading companies such as Marr, Pregis, Greci, Demetra and Menù. 
The development of new models of eating out is also confirmed by companies debuting at the expo: Fiorucci with its hot dogs, Heinz and Develey with their sauces, to mention just a couple of names, are a clear sign of the expo’s new positioning.
FOCUS ON BEER & FOOD ATTRACTION AND BBTECH EXPO 2020
Dates: 15-18 February 2020; organizers: Italian Exhibition Group SpA in collaboration with ITA Agency-Ministry of Foreign Affairs and International Cooperation, Unionbirrai, FIC Italian Federation of Chefs, Italgrob and CAST Alimenti; with the patronage of: Emilia Romagna Region and Rimini Municipality; frequency: annual; edition: 6th; admission: reserved exclusively to trade members,  only on Saturday 15th February also open to an (adult) public of beer lovers and foodies and gourmet consumers; hours: Saturday 15th, Sunday 16th and Monday 17th February: 10 am - 6:30 pm; Tuesday 18th February: 10:00 am – 5:00 pm; www.beerandfoodattraction.it  www.bbtechexpo.it  #BeerAndFoodAttraction #IEGexpo 
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