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Press Release
(English translation)
IEG: TOP COMPANIES AND HIGH-PROFILE CONTENTS AT “THE DIGITAL EVENT FOR EATING OUT” by BEER&FOOD ATTRACTION
Expectations are high for the Italian Exhibition Group webinar session dedicated to the out of home world, on a digital platform on April 12th and 13th as the first stop on the run up to the live edition in February 2022
Rimini, 8th April 2021 – Important companies and high-profile contents animate the digital platform of The Digital Event for Eating Out - accessible by registering on the https://en.beerandfoodattraction.it  web site -, two days of talks on prospects and strategies for the recovery of the food & beverage world organized by Italian Exhibition Group on April 12th and 13th. 

The event is the first stop on the run-up to the live edition of Beer&Food Attraction and BBTech expo, planned from February 20th to 23rd 2022 at Rimini Expo Centre.
60 operators are already on the platform, including sponsors, trade associations and media partners. The beers include important names such as Warsteiner Italia, Birra Amarcord, Interbrau, Mastri Birrai Umbri, Bitburger and Brewrise. Worth emphasizing is the participation of several craft breweries, a sector sorely tried by the crisis, but nevertheless extremely proactive. Food company participation is also significant, and represented by companies such as Demetra, Italmill and G.E. Beverage companies include Redbull and Acqua San Benedetto, while the technology includes plant manufacturers like Gai, Della Toffola, TMCI Padovan, Cimec and Spadoni. Among the raw material companies there are names such as ABS Brew, Fermentis and Mr. Malt, plus glass bottle manufacturers (Bruni Glass).
To date, the program features 40 events including talks, webinars, demos and product presentations organized by the event’s partners (firstly the Italgrob International Horeca Meeting and events organized by the FIC-Federation of Italian Chefs), and by associations (Unionbirrai), media partners and sponsor companies. At the heart of the debates, innovation in the Horeca world, the market’s hybridization and evolution, digital sales and the fight against food waste.
It is impossible to mention them all, but a complete list divided by days will be viewable on the platform. The following are some of those organized by the companies, grouped according to sector:
Beer & Beverage company events
Acqua Minerale San Benedetto, recently recognized as a historic brand of national interest, is highlighting its new Ecogreen Easy bottles, manufactured with 100% RPET and carbon neutral. 
Warsteiner Italia will present its innovations among those destined to change the Horeca world after the  Covid crisis at the Tuesday 13th morning session of Italgrob’s International Horeca Meeting. Among the principal ones, the launch of the “Warsteiner Lovers” platform (www.warsteinerlovers.it): where all beer buffs can literally find and meet the venues in which the Warsteiner group’s beers are served, and a new beer brewed exclusively for the Horeca market: Warsteiner Brewers Gold.
Redbull, on Monday 12th April at 2:30 pm on the IEG platform, will present energy drink trends, occasions for consumption and mixology experience with Bruno Vanzan. At 3:30 pm, ”New biologic and natural trends. Discovering the Organics world”. On Tuesday talks will be on new recipes and flavours for the summer.
Food company events
ITALMILL is presenting two Show cooking events with the FIC, being held on Monday 12th: one dedicated to food service desserts with the chocolates of the Novacrem range and the other to savoury products with Scrocchiarella, the solution for pizza and focaccia for food service.
Raw material and analysis companies:
LaVitaWIZ will offer a consideration on Tuesday at 2:30 pm on ”Microorganisms and innovation: from beer to new fermented beverages”.
Anton Paar Italia, on Monday 12th at 10:30 am, is proposing a webinar on: “Quality control in craft breweries”. 
Abs Brew focuses on two meetings: “ABS Brew and Bindewald. Sustainability and history” and “Hopsi hops and Sacmar flavourings”.
Technology companies
GAI is sponsoring the meeting “When beer meets grapes”, which will feature the participation of Guido Palazzo of My Personal Beer Corner for the presentation of the project for mapping and promoting Italian Grape Ales, an "Italian style" beverage.
TMCI PADOVAN will talk about “Craft Distillery” and “Industry 4.0”.
50 international visitors have already confirmed from 18 countries, above all from Europe (in particular Spain and Finland). They are particularly importers and beer and beverage distributors, selected by IEG’s network of regional advisor and by the Italian Trade Agency-Ministry of Foreign Affairs, and will meet sponsor companies on the platform.
FOCUS ON BEER&FOOD ATTRACTION The Digital Event for eating out 2021
Dates: 12-13 April 2021 (Full Digital); Organizer: Italian Exhibition Group SpA; info: www.beerandfoodattraction.it  

FOCUS ON ITALIAN EXHIBITION GROUP

Italian Exhibition Group (IEG), listed on the MTA (screen-based stock exchange) organised and managed by Borsa Italiana S.p.A., has built up over the years, through its Rimini and Vicenza venues, a position of domestic leadership in the organisation of trade fairs and conferences, and has developed its foreign activities - also through joint ventures with global or local organisers, in the United States, United Arab Emirates, China, Mexico, India - which have positioned it among the leading European operators in the sector.
 
This press release contains forecast elements and estimates that reflect the management’s current opinions (“forward-looking statements”), particularly regarding future management performance, realization of investments, cash flow trends and the evolution of the financial structure. For their very nature, forward-looking statements have a component of risk and uncertainty, as they depend on the occurrence of future events. The effective results may differ (even significantly) from those announced, due to numerous factors, including, only by way of example: food service market and tourist flow trends in Italy, gold and jewellery market trends, green economy market trends; the evolution of raw material prices; general macroeconomic conditions; geopolitical factors and evolutions in the legislative framework. Moreover, the information contained in this release does not claim to be complete, and has not been verified by independent third parties. Forecasts, estimates and objectives contained herein are based on the information available to the Company as at the date of this release.

