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Press Release
(English translation)
ITALGROB’S INTERNATIONAL HORECA MEETING
WILL BROADCAST THE STATES GENERAL OF ITALY’S OUT-OF-HOME SECTOR
Rimini, 8th April 2021 – Everything’s ready for the tenth edition of Italgrob’s International HoReCa Meeting, organized in collaboration with Italian Exhibition Group in the wider context of Beer & Food Attraction.
It will be a special edition, not only due to its full-digital format, but also for the very busy agenda of conference activities scheduled.
The spotlight is on the opening event, beginning at 11:30 am on April 12th, entitled ”Ho.Re.Ca. after Covid, between sustainability and relaunching Made in Italy”. This will be a true States General of the out-of-home consumption market. Hosted by Paola Rota, as well as the top management of Italgrob and IEG, (President Vincenzo Caso and CEO Corrado Peraboni), the Italgrob conference will feature Marina Lalli, President of Federturismo, Confagricoltura President Massimiliano Giansanti, Federalimentare President Ivano Vacondio, Beverage Network President Antonio Portaccio, Assobirra President Michele Cason, Assobibe President Giangiacomo Pierini, Mineracqua President Enrico Zoppas, Federvini President Sandro Boscaini and Donato Alonzo and Gaetano Aliprandi, Vice-presidents of Italgrob.
Statistic and scenario reports will be organized by Luca Pellegrini, President of Tradelab, and IRI Director Marco Colombo. 
The top levels of the entire Horeca supply chain’s organizations will therefore be represented at the opening conference. Speakers will network on the possible future of the Horeca market after COVID-19, in order to find shared sustainable approaches to be taken, also based on the Recovery Plan’s guidelines.
The chains’ various players, by means of networking and debates, will field their expertise, ideas and resources, aware of the fact that Italy’s future is closely bound to the recovery of the food service and hospitality supply chain. A chain that will have to be increasingly sustainable and digital and in which the various players, dependent on one another, are however connected in a sort of strategic operational mutual assistance.
 “After the serious crisis we are experiencing and suffering”, states Italgrob President Vincenzo Caso, “which will considerably condition the recovery of the out-of-home market, all those working in the supply chain will have to make a joint effort to face the future, which will doubtlessly be more complex. Considerable time will be necessary to make up lost ground, and a different model for reorganizing the entire sector will also be required, to compete on a market which will definitely be changed when the COVID crisis ends.  In other words, a new beginning will be necessary. A beginning that will have to necessarily involve serious frank interaction between Horeca sector’s trade members, in the hope that a common approach to relaunching the Horeca world can be found as soon as possible.  We now have a unique opportunity to start this new beginning, this event of ours, which has now reached the goal of its tenth year and which we are once more organizing with our friends at IEG with great pleasure.”
 “Ten years of IHM is an important goal”, stresses Italgrob Director Dino Di Marino, “and for this reason we have put a great deal of commitment into this full-digital edition. The digital world is now an integral part of our day to day life, from both a personal and a professional point of view, as well as for B2B events: we must realize its potential, in a continually changing world.”
ITALGROB, the Italian Federation of Horeca Distributors, is Italy’s only national association which is a reference point for the Horeca (Hotel, Restaurant and Café) distribution sector - which includes the whole out-of-home consumption circuit. 
The Federation, a member of Confindustria since 2014, identified with the entrepreneurial world of Food & Beverage services and distribution, is recognized at international level as a member of CEGROBB “Communauté Européenne des Associations du Commerce de Gros en Bières et autres Boissons” (European Confederation of Beverage Wholesalers). Founded in 1992 by the consortia of Italian wholesale beverage distributors, its aim is to represent the sector and its issues with both institutions and other members of the production chain, while also contributing to the sector’s growth, training and development. 

For further information: www.italgrob.it 
ABOUT BEER&FOOD ATTRACTION The Digital Event for eating out 2021
Dates: 12-13 April 2021 (Full Digital); Organizer: Italian Exhibition Group SpA; info: www.beerandfoodattraction.it  

FOCUS ON ITALIAN EXHIBITION GROUP

Italian Exhibition Group (IEG), listed on the MTA (screen-based stock exchange) organised and managed by Borsa Italiana S.p.A., has built up over the years, through its Rimini and Vicenza venues, a position of domestic leadership in the organisation of trade fairs and conferences, and has developed its foreign activities - also through joint ventures with global or local organisers, in the United States, United Arab Emirates, China, Mexico, India - which have positioned it among the leading European operators in the sector.

 
This press release contains forecast elements and estimates that reflect the management’s current opinions (“forward-looking statements”), particularly regarding future management performance, realization of investments, cash flow trends and the evolution of the financial structure. For their very nature, forward-looking statements have a component of risk and uncertainty, as they depend on the occurrence of future events. The effective results may differ (even significantly) from those announced, due to numerous factors, including, only by way of example: food service market and tourist flow trends in Italy, gold and jewellery market trends, green economy market trends; the evolution of raw material prices; general macroeconomic conditions; geopolitical factors and evolutions in the legislative framework. Moreover, the information contained in this release does not claim to be complete, and has not been verified by independent third parties. Forecasts, estimates and objectives contained herein are based on the information available to the Company as at the date of this release.

