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Press Release 

(English translation)
IEG: THE OUT OF HOME WORLD IS PLANNING A NEW START 

AT “THE DIGITAL EVENT FOR EATING OUT” by BEER&FOOD ATTRACTION
The figures of the eating out sector, one of the most penalized by the pandemic emergency, at the heart of discussions on the recovery scheduled at the Italian Exhibition Group appointment on April 12th and 13th April
Rimini, 10th April 2021- A sector that grew for several years, with a peak turnover of 86 billion euros in 2019, out of home food service suffered a forced setback in 2020, due to the Covid pandemic. Only take-away and delivery activities, adopted by many enterprises, minimally compensated the drop in turnover. 

The economic situation of the Horeca sector and, above all, the strategies for coming through the crisis, will be at the heart of discussions at The Digital Event for Eating Out, the two days of talks organized by Italian Exhibition Group, which will be held on the online platform (accessible from the www.beerandfoodattraction.it web site) on April 12th and 13th. The event is the first stop on the run-up to the live edition of Beer&Food Attraction and BBTech expo, planned from February 20th to 23rd February 2022 at Rimini Expo Centre.
THE FOOD SECTOR SITUATION
Discussions will begin with the analysis of an extremely complex situation. The compulsory closure of coffee bars and restaurants caused a drop in spending on out of home food service of 48% on 2019 figures, with an overall loss of almost 41 billion euros. The drop in turnover for food service alone is estimated at over 33 billion euros. 
Collective food service was also hard hit, with company canteens, school refectories and private communities. In 2020, the sector reported an overall drop in revenue and sales volume of approximately a third, the equivalent of 1.4 billion euros and 292 million meals less than 2019.
The hardest hit was the school refectory sector, which reported a 52% loss, with over 700 million euros less revenue. 

But the company canteen sector, with over 4 million workers working from home, also underwent a sharp downturn, with a loss of approximately 40%, equal to 500 million euros. 

Approximately a thousand companies work in the collective food service sector in Italy, with a total workforce of 96,000, of which 82% are women.
Source: ISMEA – Fipe - Oricon
THE BEER SECTOR
Covid had a negative influence on craft beer sales for the whole of 2020 and the trend also seems to be continuing in the first months of 2021. Small indie breweries have reported drops of up to 90% in turnover compared to 2019. 

This is because craft beer, as opposed to industrial beer, has limited commercial outlets, connected above all with Horeca businesses such as pubs, restaurants, bars and specialized beer parlours. 

As well as this, there is also the fact that craft beer, a fresh product characterized by its highly perishable nature, has an extremely short shelf life in the majority of cases, as opposed to the majority of industrial products.
On the contrary, industrial beer fared decidedly better, as it was able to count on sales in super and hypermarkets. 
In fact, the purchase of beer for drinking at home increased, to the extent that 65% of Italians consumed their beer at home.
For the entire lockdown period, beer was the most requested beverage in Italy, chosen by 71% of Italians. The Covid crisis did not change the responsible approach to the beverage: dinner (74%) and after-dinner (19%) have been the favourite drinking occasions in recent months, but lunch (10%) and aperitifs (14%) are also on the rise. In particular, during 2020, sales in super and hypermarkets rose by 10.7%, reaching the threshold of two billion euros.
The sector with the best results was that of special beers, which reported a 18.9% increase in value compared to 2019. There was also a good trend for standard (+9.5%) and premium beers (+5.9%). There was also a rise in the sale of more economic beer, with a 7.1% increase, and alcohol-free light beer (+4.9%).
Source: Unionbirrai – Assobirra
ABOUT THE DIGITAL EVENT FOR EATING OUT
Dates: 12-13 April 2021; Organizer: Italian Exhibition Group SpA; info: www.beerandfoodattraction.it
FOCUS ON ITALIAN EXHIBITION GROUP

Italian Exhibition Group (IEG), listed on the MTA (screen-based stock exchange) organised and managed by Borsa Italiana S.p.A., has built up over the years, through its Rimini and Vicenza venues, a position of domestic leadership in the organisation of trade fairs and conferences, and has developed its foreign activities - also through joint ventures with global or local organisers, in the United States, United Arab Emirates, China, Mexico, India - which have positioned it among the leading European operators in the sector.
 

This press release contains forecast elements and estimates that reflect the management’s current opinions (“forward-looking statements”), particularly regarding future management performance, realization of investments, cash flow trends and the evolution of the financial structure. For their very nature, forward-looking statements have a component of risk and uncertainty, as they depend on the occurrence of future events. The effective results may differ (even significantly) from those announced, due to numerous factors, including, only by way of example: food service market and tourist flow trends in Italy, gold and jewellery market trends, green economy market trends; the evolution of raw material prices; general macroeconomic conditions; geopolitical factors and evolutions in the legislative framework. Moreover, the information contained in this release does not claim to be complete, and has not been verified by independent third parties. Forecasts, estimates and objectives contained herein are based on the information available to the Company as at the date of this release.

