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Press Release

(English translation)
IEG: CAST ALIMENTI WORKSHOPS FOR THE DIGITAL EVENT FOR EATING OUT
At the Italian Exhibition Group webinar session on April 12th and 13th, short-form videos by food professionals, on food service marketing and beer/food mix and match
Rimini, 6th April 2021 – Preparation work is proceeding on the contents and partnerships scheduled for The Digital Event for Eating Out, the two days of talk shows organized by Italian Exhibition Group, which will be held on the online platform (accessible from the https://en.beerandfoodattraction.it  web site) on April 12th and 13th. 

The event is the first stop on the run-up to the live edition of Beer&Food Attraction and BBTech expo, planned from February 20th to 23rd February 2022 at Rimini Expo Centre.
Standing out among the partners participating actively in the IEG webinar session, CAST Alimenti is committed to developing the sector’s culture, thanks to its ability to make training contents appealing.  CAST’s initiatives fit perfectly into the spirit of the 2-day event dedicated to the entire Out-of-Home community and intended to provide new solutions for facing the challenges of a complex continually evolving market in the best possible manner. 
In the program dedicated to talk shows and workshops, CAST Alimenti is therefore presenting its initiative entitled Beer&Food Lab by CAST. Exclusively for this appointment, CAST Alimenti’s chefs and teachers Angelo Biscotti, Francesco Gotti and Beppe Maffioli, have realized eight “short-form videos” addressing food professionals, to provide them useful tips connected with issues such food delivery (for example with low-temperature cooking and cooking in jars), street food, recovery and sustainability cuisine, proposals in which beer is the main ingredient and much more. There will be no lack of surprises, such as mixology’s interesting combinations by barman and CAST teacher Luca Ramoni.
These contributions will be held during the Beer&Food Talks program enriching the event with an important “workshop” element, realized in an easy very attractive manner, able to combine the freshness of the mood with the effectiveness and authoritativeness of great professionals.  

To the short-form videos, CAST is adding two more interesting proposals, true “events within the event”: On Monday 12th April, at 12 noon, on the IEG platform there will be an online meeting on the topic “Risto Boom! Make your business explode”.
By means of the presentation of its latest publication (entitled “Risto Boom!”), which is also a training course held in the CAST Alimenti classrooms, Giacomo Pini, food service and tourism marketing expert (CEO  of Gp.studios and CAST Alimenti teacher), will introduce the topic of how to prepare a strategic plan  for achieving success in the food service business, by means of the application of a precise modus operandi for continually and constantly monitoring one’s company. The event will be coordinated by Michela Martini, Head of educational planning at CAST Alimenti.
On Tuesday 13th April, at 2:00 pm there will be a meeting on the issue “False myths to be dispelled on beer/food mixing and matching”. 

Talks, also hosted by Michela Martini, with the expert Mirco Marconi, aimed at dispelling some misconceptions regarding beer/food mix-and-match that are still very widespread; some important suggestions will be provided for all those wishing to mix and match food and beer in an original manner. For example: is pizza and beer a perfect combination? Is beer a good match for meat and fish? When is beer a better match than wine? Is chocolate best eaten only with dark beer? Mirco Marconi is a lecturer at the Pollenzo University of Gastronomic Sciences, has written important authoritative books on the beer world and is a CAST Alimenti consultant.
ABOUT THE DIGITAL EVENT FOR EATING OUT
Dates: 12-13 April 2021; Organizer: Italian Exhibition Group SpA; info: www.beerandfoodattraction.it
FOCUS ON ITALIAN EXHIBITION GROUP

Italian Exhibition Group (IEG), listed on the MTA (screen-based stock exchange) organised and managed by Borsa Italiana S.p.A., has built up over the years, through its Rimini and Vicenza venues, a position of domestic leadership in the organisation of trade fairs and conferences, and has developed its foreign activities - also through joint ventures with global or local organisers, in the United States, United Arab Emirates, China, Mexico, India - which have positioned it among the leading European operators in the sector.
 

This press release contains forecast elements and estimates that reflect the management’s current opinions (“forward-looking statements”), particularly regarding future management performance, realization of investments, cash flow trends and the evolution of the financial structure. For their very nature, forward-looking statements have a component of risk and uncertainty, as they depend on the occurrence of future events. The effective results may differ (even significantly) from those announced, due to numerous factors, including, only by way of example: food service market and tourist flow trends in Italy, gold and jewellery market trends, green economy market trends; the evolution of raw material prices; general macroeconomic conditions; geopolitical factors and evolutions in the legislative framework. Moreover, the information contained in this release does not claim to be complete, and has not been verified by independent third parties. Forecasts, estimates and objectives contained herein are based on the information available to the Company as at the date of this release.

